Copy Tips for Facebook Ads
A great Facebook ad is hard to come by, and if you are looking for a way to improve your Facebook ad campaign, the secret lies in writing compelling copy. Facebook advertising is an effective way to promote your brand and reach new and old customers alike.
 
Your ad copy is a crucial factor in how your ads perform. Here are some copywriting tips that will help you write your Facebook ads.
[bookmark: _g4jhp3l0ciu6] 
[bookmark: _owj6sczd6w1z]Start with Your Target Audience
When you are writing copy for Facebook ads, it is essential to start with your target audience. Who exactly would you like to reach? Knowing your target audience is necessary as your message can only be relevant to a specific target group.
 
Start by looking at your website analytics to understand your audience demographics. 
 
[bookmark: _ph062eh6x4x7]Keep the Message Simple
People are bombarded with ads all the time. When someone looks at your ad, they should be able to understand what you are trying to sell or promote in less than 5 seconds.
 
Write a clear and concise message that is relevant to your target audience. 
 
[bookmark: _ct4q1ok5u4dd]Ensure Your Copy Matches Your Visual
It's important that you use an image that matches your Facebook ads copy. If the copy and the image don't match, the overall experience confuses the reader, reducing the chances of getting better conversions.
 
[bookmark: _da2a5arkdo2k]A/B Split Test
Split testing is a strategy that tests two elements against each other in an advertising campaign to find out which element brings out the best returns. You can split-test creative elements, audiences, ad placements, and other custom variables.
 
  
[bookmark: _cjclkqq94qh8]The CTA
Your call to action is your audience's cue to take the next step. A good Facebook ad should have a clear and direct call to action that focuses on your audience's desire.
 
People are well aware of how Facebook ads work, and they know that by clicking, they will be taken to another destination.
 
The best strategy with your call to action is to have a clear goal. Make sure your call to action relates to your message.
 
Facebook provides CTA buttons, and you can choose one that represents your brand best.

 
[bookmark: _qa6txy33jtpa] 
[bookmark: _e26q9u5qyn9u]Be Upfront with Prices
It is important to be upfront with your prices. A Facebook ad that doesn't mention the price will likely make it harder for someone to convert when clicking on your link.
 
Customers are more likely to spend money if they feel informed about what they are getting.
 
Although it is a challenging task, succeeding in writing good copy will result in better results for your campaign.

That just about wraps things up.

Thanks for watching. Please like this video and subscribe to the channel


=========================================================
Conversion Copywriting 101: How to Use Copywriting To Increase Your Conversion Rates
 
Whether you're a website administrator, marketer, or web developer, it's important to know how to increase the number of people who visit your website, as well as hopefully turn into customers. Conversion copywriting is one of the most effective ways to do this.
[bookmark: _emjmi7xspmyq] 
[bookmark: _3dq6dqqs8cr3]What is Conversion Copywriting?
Conversion copywriting is the art of writing text to persuade your readers into taking action, such as buying your products or services.
 
Copywriting allows you to appeal to the reader's emotions by clearly outlining how a product will affect the reader's life if they purchase it.
 
Identify Your Reader's Pain Points
People often buy products because of a deep desire in meeting a need or solving a problem.
Great copy focuses on the customer's key desire and amplifies it to increase their motivation to buy.
 
This is often done by identifying a problem or pain point and describing how the product will meet that need and solve the problem/pain point.
 
People are more likely to buy a product or service if you are able to address their pain points and propose a solution in the form of an offer.
 
Creating a Compelling Offer
As copywriters, we often focus on expressing the benefits of a product or service to the customer. However, it’s equally important to consider what you are offering and how you package the offer.
 
This stage involves providing answers to the following questions:
●  	What do you have?
●  	What will it do for them?
 
Your work as a copywriter is to communicate why your offer is the best choice among other choices that your audience can access.
 
The first step to creating a compelling offer is making a promise to the reader. Your promise should indicate how your product is suited to solve their problems.
 
After presenting a promise, the next step is to create a value proposition that matches the audience's needs. Your value proposition should state the features of your products and how they benefit the reader.
 
The last step in creating a compelling offer is in providing value that your reader will find impossible to resist. Value is perceived, and it could be in the form of a discount or a bonus that is higher in value than what the reader should pay.
 
[bookmark: _ceu4d0p42w4m]Create Your Audience Persona
Knowing who you are targeting is important to creating copy that persuades the correct type of prospective customers.
 
A persona is the fictional representation of your ideal customer. By knowing this "person", you are able to create copy that specifically addresses their needs, preferences, wants, and desires.
 
[bookmark: _h50afvxpjtm6]Learn and Understand AIDA
AIDA is a framework for writing copy that effectively communicates with your reader.
 
Attention - Your job as a copywriter starts by getting your readers to notice your ad or content. 
 
Interest - Once you have the reader's attention, you need to keep it. You can pick your reader's interest by providing accurate information about your product or service. 
 
Desire - When a prospect knows about your product or service, you need to create a desire for it by explaining how they benefit from owning your product. You can do this by sharing personal stories.
 
Action - The final stage of a successful sale involves getting the reader to take action and ultimately buy your product. You can do this by creating a sense of scarcity or focusing on urgency. 
 
[bookmark: _7j681ixci14o]Overcoming Objections
The act of selling is all about overcoming objections. You do this by making your product stand out from the rest, communicating clearly, and offering value that can be seen as more than what it costs.
 
By understanding your customer's needs, desires, and beliefs, you can effectively neutralize any doubts they may have about making a purchasing decision.
  
To end the video, let me say that Conversion copywriting will help you in overcoming any objections your readers might have and increase the number of readers who convert into prospects and buying customers.

Thanks for watching. Please like this video and subscribe to the channel


=========================================================
Quick and Effective Methods and Tips to Learn Copywriting
Whether you want to build a career in copywriting or learn a skill that will help you market your business, copywriting is an excellent skill.
 
 
Copywriting is necessary in marketing and advertising and the applications cut across writing video scripts, creating social media ads, writing brochures or even webpages.
[bookmark: _min46iof7ls5] 
[bookmark: _opn6a3ebz0dg]Learn the Basics of Writing Copy
The core function of copywriting is persuasion and knowing how to influence the actions your readers take.
 
Your first step to becoming a copywriter lies in knowing how to write persuasively. You can then start learning other fundamental concepts that will help you master copywriting. Here are some of the fundamental skills you should learn to build a foundation for your copywriting skills.
 
[bookmark: _j9oieuhirdvq]Learn from Established Copywriters
You can learn copywriting through shadowing some of the best copywriting experts in the world and understanding how they write their copy.
 
Besides the tons of copywriting resources that copywriting experts share on their websites, they may also teach copywriting as a course.
 
Copywriting courses offer a structured learning process, and some even provide the chance for one-on-one coaching.
 
[bookmark: _lgx7e8pd2qit]What to focus on when Learning Copywriting
[bookmark: _1nomejo7v7zr]Practice Makes Perfect
No matter where you learn copywriting from, the only way to master this skill is through practising as much as possible. Even though there are different ways of learning copywriting, most options revolve around reading and writing materials regularly until you become an expert.
 
Becoming an expert copywriter requires that you read widely, across multiple disciplines and write as much as you can. Here are some ingenious copywriting exercises that can help you write better copy.
[bookmark: _2zd2bg7eoq0d] 
[bookmark: _z6h5ldastpk8]The Psychology of Buying
Psychology features a great deal in copywriting. As a copywriter, you need to understand the psychological triggers behind why people would click or subscribe to particular marketing messages.
 
Learning widely about the psychology of buying will help you understand what you can do to get your readers on board.
 
As a copywriter, you must understand why people buy specific brands, what people are looking for in general when they buy products, and more.
 
 
[bookmark: _6nz74cu1lqrg]General copywriting skills
Aside from knowing the psychology behind buying, you also need to master writing in general. You should practice writing headlines, value propositions, and doing openers that will entice people into reading your copy.
 
Using hooks in headlines is essential in engaging readers. You need to know what makes your readers tick and how you can make the most of those triggers.
[bookmark: _ymijj1d71e90] 
[bookmark: _a8udnnpqg1l5]Grammar, Punctuation, and Spelling
To create good content that can engage readers from the get-go, you need to know proper grammar, punctuation, and spelling.
 
 
Learning copywriting is a process. It’s not something that can be mastered overnight, but with the right guidance and training, you will see your skills improve over time.
 

That wraps things up for today.

Thanks for watching. Please like this video and subscribe to the channel


=========================================================

Open Loops and Cliffhangers in Copywriting
When people read your copy, they probably imagine what it would be like to buy your product. How much better their life would be.
 
They'll do this subconsciously while they're still listening to you or reading your words. If that image is in any way incomplete or fuzzy, then something's wrong with your sales letter.
 
Let’s get started... 
[bookmark: _gq6rffwb8896]The Open Loop Copywriting Formula
An open loop is an unresolved thread in your copy that keeps the reader hanging on, anxious for more. They'll be asking themselves, "What comes next?"
 
This formula is meant to help your reader stay engaged and interested in reading the next line of your copy. A good open-loop should make them think, feel or ask a question.

 
They imply something more is on the way, but they are not resolved. They leave it up to the reader's imagination to decide what happens next.
[bookmark: _ht9hloszxzko]Cliffhangers in Copywriting
You can also think of an open loop in terms of a cliffhanger. They are most commonly used in TV series. A cliffhanger is an ending to one part of a story that leaves the audience in suspense as they await the next episode.
 
[bookmark: _hduc80rpblaf]Open Loops vs. Cliffhangers in Copywriting
Open loops and cliffhangers are similar in that they both create tension. However, open loops don't need to be resolved or tied up at the end of your copy. There is no "solution" for them - they leave your reader hanging on for more.
On the other hand, cliffhangers have a resolution, but it's usually in the next chapter. 
 
[bookmark: _ubdulogp7xje]Benefits of Using Open Loops and Cliffhangers in Copywriting
Open loops and cliffhangers add a sense of mystery and intrigue to your copy. 
 
But the main benefit is that they keep your audience moving through your sales letter. 

When Should You Use Open Loops and Cliffhangers in Your Copy?

 
When to use open loops in your copy is debatable, but most copywriters recommend using them as early as possible in your copy. However, you can still use loops at the end of your copy if you wish to lead your audiences to other articles or posts.
  
[bookmark: _axzj0kwvuu35]What Open Loops and Cliffhangers Should You Use?
Open loops and cliffhangers can use any one of these three types.
 
Questions: Asking questions is an open loop that creates a desire in your reader. It can also make them self-reflect and physically talk to themselves, asking the questions you've left hanging.
 
Implied actions: This is an action that is not stated outright but implied by what you write. They're like mini-chapters because they pave the way for follow-up actions.
 
Imagined scenes: Imagined scenes are the equivalent of daydreaming. The scene starts with an open loop, and then your reader fills in the perceived blanks themselves.
 
[bookmark: _fkba8v2oaz57]How to weave Open Loops and Cliffhangers into Your Copy
1. Start with a Fear or Misperception- Fear appeals are commonly used to get people to take action. They highlight a problem that can happen, then offer a solution that you have.
 
2. Give your reader something to chew on- This is an open loop that makes your readers self-reflect or talk to themselves. It’s powerful in evoking emotions, too.
 
3. End with a question (and answer)- Ending with questions implies that there's more, but you're already conversing with your audience. It can also help you introduce a new product or topic.
 
4. Introduce an imaginary scene- This uses your readers' imagination to help them visualize what's going on in the story and how they might respond if they were there/in this situation.
 
[bookmark: _ox9zql22v7k4]
Using open loops and cliffhangers in your copywriting can help you increase engagement, drive traffic to another article or post, and create desire among your readers. 

That’s all for now.

Thanks for watching. Please like this video and subscribe to the channel


=========================================================
Best Evergreen Resources to learn Copywriting
Copywriting is the art and skill of writing to persuade. Your work as a copywriter is to craft sales letters, advertisements, email campaigns, or even entire web pages designed to sell an idea or product.
 
So, how does one become a copywriter? Here are some timeless resources that will help you learn how to write persuasive copy.
 
[bookmark: _yvrvhwt37iih]The Gary Halbert Letter
Copywriting legend Gary Halbert is known for his bold claims. One of his best-known sayings is, "if you find yourself writing copy that says 'order now!' on it, please do us both a favor and smack yourself in the face."
 
His work is clear, no-nonsense copywriting advice, with thousands of letters to clients and students written for three decades.
 
 
[bookmark: _naksshihynov]CopyBlogger Pro
Copyblogger is a well-known name that everyone looks up to in the world of copywriting.
 
Copyblogger Pro allows you to access as many educational assets as you would need to learn copywriting for an entire year.
  
[bookmark: _ufiit1gr5s4x]Institute of Data and Marketing (IDM)
The Institute of Data and Marketing (IDM) is another excellent resource for mastering copywriting. IDM teaches advanced copywriting that aim for helping you get more engagement and sales for your copy.
 
[bookmark: _9kcbl7s6r692]Kopywriting Kourse
The quirky name notwithstanding, this is a completely free course that you can find on YouTube.
 
 
Kopywriting Kourse exposes you to creating compelling emails that will help you prospect for sales over email. You will also learn how to create content that sells and go over mistakes that other writers make so that you can avoid them.
 

[bookmark: _1sjxubz50bc2]Copyhackers
Copyhackers is a website that offers free resources on the basic elements of copywriting.
Resources on Copyhacker will help you know how to craft the perfect headlines, copy formatting, value proposition, etc.
 
[bookmark: _31j3xkdzd4i0]The Copywriter's Handbook by Robert W. Bly
If you want to master direct response marketing, this book should be your bible.
 
Written by Robert W. Bly, this book offers practical advice for commercial writers who sell products and services through catalogues, brochures, reports, sales letters, email marketing campaigns, websites, and affiliate marketing programs.

[bookmark: _zgofcy8x8eoj]Conclusion
While numerous resources are available on copywriting, it takes time and effort to become a skilled copywriter.
 
 
Whether you are a beginner or experienced copywriter, these tools will help enhance your skill set in copywriting.
 

That’s all for today.


Thanks for watching. Please like this video and subscribe to the channel


=========================================================

Long-form vs Shortform Sales Letters
Sales letters are a direct message that you send to your prospects when pitching new products or services. Sales letters play the role of a salesman to persuade the reader in making a purchase.
 
Sales letters can be mainly considered either as long-form or short-form. 

Long-form Sales Letters
As the name suggests, long-form sale letters are typically long copy. They are meant to inform the reader about the whole offer before making a purchasing decision.  
The length of a long-form sales letter is not defined and can go as long as 10, 000 words or even more.
  
 
The main reason long-form sales letters are effective is that they cater to skimmers and people who want as much information as possible before making a purchasing decision.
 
[bookmark: _yh4ebq1l2ps4]When to Use Long-form sales letters
Long-form sales letters work well when promoting your products or services to cold traffic. These are web visitors who've never heard from you before.
 
A long-form sales page will help in earning their trust as you tell them the exact reason why they should buy your product or service.
 
Lastly, long-form sales letters are used when your product/ service comes with a premium price tag.  
[bookmark: _j0590ywlwll8]Short Form Sales Letters
A short-form sales letter is used mainly when compelling a reader to find more about a product or service or when pitching an offer that the reader already knows about.
 
Short-form sales letters use the advantage of appealing to people's sense of curiosity. They also provide straightforward information that a reader would need when making a purchase.
 
[bookmark: _6aitc2sgoq3u]When To Use Short-form sales letters
Short-form sales pages are also used when the product you promote is simple and doesn't require much information to sell. In this case, the reader only gets to interact with information that outlines if the product fits their needs.
 
Short-form sales letters are also used when selling low-cost offers that don't need you to make huge financial commitments. Such offers have low objections that need addressing and therefore won't call for a long-form sales letter.
  
[bookmark: _90tg5sx71zbp]Details and urgency
Long-form sales letters have a greater chance of providing enough details about the product or service you are offering so that your prospects will know exactly what to expect from your product or service before making a purchase.
 
Short-form sales letters focus on providing only the relevant information a reader needs to decide on your product or service. 
 
To sum it up, long-form sales letters are used when you have extra information that will help your prospects get to know your product or service better. When selling products or services that require large investments of time or money, long-form sales letters are the best choice.
 
Short-form sales letters are generally more appealing to readers who want an easy way to know whether a product or service suits their needs. T

That ends the video for today.

Thanks for watching. Please like this video and subscribe to the channel


=========================================================



How to Write Emails That Are Easily Readable
Emails are an integral component in marketing for most businesses today. It's easy to write an email and send it to your readers, but easy-to-read emails can be a hard find nowadays.
 
The great thing is that writing readable emails isn't hard. A few tweaks can help in improving your email messaging.
 
 
[bookmark: _rt6c0qvn1why]Create Attention-Grabbing Subject Lines
There's no use in writing an email if your reader never gets to read it. Your first step to getting results from email marketing is grabbing the attention of your audience. Your email subject line should be carefully crafted to serve this purpose. 
 
[bookmark: _9wc0mf7u5irx]Keep Your Emails Short and Scannable
Most readers these days want to get information quickly. They don't have the time or patience to read long pieces of content. 
 
 
Short emails will give the reader all the information they need in a glance and still retain interest for future emails.
 
[bookmark: _eonr1rom989g]Use Mobile Responsive Email Templates
Email design responsiveness to mobile gadgets is another factor that contributes to the readability of your emails.
 
Responsive email templates mean a better user experience for your readers, which ultimately boost your conversion rates.
 
[bookmark: _s4lqhqi0d4cu]Have a Clear Call to Action (CTA)
Often, readers ignore emails because there's too much information to process. A clear call to action is necessary.
 
By identifying the action you need your writers to take, the next step will involve creating email copy that supports the reader in taking the action you want them to take.
 
This will help you glean out any other information that does not focus on pushing a reader to your CTA.
 
Include Helpful Content
As far as emails are concerned, always include helpful content that is original and unique.
Don't just focus on selling products or pushing promotions to your readers- this will only result in them unsubscribing from your list.
 
Your reader wants to read content that they can believe in, so give them something useful. Readers want to feel like you understand their challenges and are taking steps towards solving the problems they're facing.
 
As part of your emails, include links to further helpful content on your website or blog.
 
[bookmark: _parhmoj92y2c]Format Your Emails
How you format your emails has a significant influence on the readability of your emails.
 
By using bold typefaces or italicizing text elements, readers can easily highlight the important information in an email.
 
Shortlists and bullets help engage the reader by giving them simplified takeaways that they can scan easier than a long, bulky paragraph of content.
 
[bookmark: _lu2s4tw9oaqv]
In summary, making your emails readable has a lot to do with improving how your audience reads and interacts with your emails. Focus on what's important and improve the user experience through responsive email designs. 
 

Thanks for watching. Please like this video and subscribe to the channel


=========================================================
Storytelling in Copywriting
In copywriting, storytelling is a technique that helps narrate the key message of a brand or its products to engage and captivate the audience.
 
Storytelling is powerful in enhancing emotion in copy and helps create vivid imagery for the benefits that a product or service delivers.

 
[bookmark: _dndfkafw2wg2]Benefits of Using Storytelling In Copywriting?
Storytelling is an effective tool in how a business sells the benefits of its brand, services, or products. While copywriting is more about persuading your audience to take action, the best way to create persuasion is often through storytelling.
 
Stories in copywriting make the reader create a strong image of how particular products/services can affect their lives.
 
Storytelling helps you to overcome any doubts or disbelief in the product or service. It helps move your audience from a state of doubt, fear, and disbelief to wanting a reality where they have already bought your product.

 
[bookmark: _rzu4k517dryd]How does Copywriting enhance storytelling?
 
[bookmark: _lzjuhfx6wwel]Brevity
Copy can only be as long as it needs to be. This could be 50 words or 10,000 words, but its function of persuasion remains constant.
 
On the other hand, a story can be as long as you fill in the details. When fused with copywriting, the goal of storytelling is to create brief, impactful, and memorable messages that affect the reader. 
 
 
[bookmark: _gjjs5mmgmxjz]Clarity
 
Copywriting helps storytelling in underscoring the main point that speaks to the reader.
 
Copywriting helps chop out the extra phrases, even to rewording your sentences for direct impact.
 
[bookmark: _dcpf5mcnyo74]Tips for Incorporating storytelling in copywriting
 
[bookmark: _bwef4ygzpq1d]Read Your Audience
Understanding your audience is important in how you create copy stories. Your first step should be in understanding the business or product/ service you are writing about.
 
Ensure that you have a clear understanding of the audience to create relatable stories.
 
Start by listening to your audience. Understand what your audience would like to know and the best way to communicate with them.

Stay Relevant
Stories only work well if they are relevant to your audience. Your stories should resonate with what your audience wants, needs, or even believes.
 
The best way to understand if a story is relevant to your audience is through research. Start with the story you are writing about. Know what your audience wants to know, and how they communicate.
 
[bookmark: _d0c6epl8ljge]Understand The Hero's Journey
Storytelling and copywriting rely on knowing and understanding the hero's journey.

 
The hero's journey follows an archetype of a hero who goes on a journey, learns a lesson, and uses the knowledge to conquer and overcome obstacles in their journey.
 
The hero's journey helps you in creating stories that are unique to your brand. It also helps you map out a journey that you can walk your audience through in their quest to solve the problems they have.
   
Storytelling in copywriting will help enhance the value of information by stimulating the imagination of your target audience, encouraging them to take action or have a positive experience with your product or service. 

Thanks for watching. Please like this video and subscribe to the channel


=========================================================

Copy Tips for Blog Posts
Do you want to write blog posts that convert well enough? Besides educating and informing your readers, the business backend of your blog posts is to draw readers in and generate leads and sales for your products and services.
 
Copywriting for blog posts is meant to get more readers to interact with your content, brand, and products.
 
And is crucial to ensure that your blogging is profitable.

[bookmark: _kmsb8is7alsl]Catchy Headlines
Headlines are a valuable tool for capturing attention and piquing curiosity. They play the role of distracting the reader from other activities that may be competing for attention.
 
Even for a well-written blog post, you will not get any clicks if your headline is not optimized to capture the interest of your audience.
 
  
[bookmark: _pu5hgpvpmuq]Your First Paragraph is Important
Your first paragraph is the only chance you may have to impress a reader. Make sure that you do it right.
 
As promised in your title, your first paragraph should follow up with important information that your reader is itching to know about.
 
In addition to providing value to the reader, your first paragraph should generate enough intrigue that the reader will want to continue reading.
[bookmark: _ifbwj8pbc5v5] 
[bookmark: _wmn8npajoihi]Format Your Blog Post Appropriately To Increase Retention
Breaking down your blog posts into readable segments is important. It helps your readers stay engaged through the whole length of the article.
 
Formatting your blog posts enhances the user experience for your audience. It helps increase comprehension, which ultimately leads to better conversion rates.
 
Use subheadings to cluster subtopics within your blog post. 

Your subheadings should speak directly to the reader and act as a roadmap to accessing information.
 
[bookmark: _538kng4sewr2]Have an Elaborate call to action
Clear calls to action are a fundamental component in copywriting. Whether you want your visitors to subscribe to your newsletter, donate, or buy a product or service, they will be taking action on your website.
 
If your blog post was great enough to pique their interest, the next step would be to persuade your audience to take action.

 
Make sure that your call to action is visible and distinguishable from other elements on your website. 
  
[bookmark: _n729y1sen41p]Write Clear And Concise Messages
Clear and concise messaging is necessary for blog posts that convert. For your website to convert more, ensure that your content is clear and concise.

 
For readability, short and concise sentences with 14-17 words are preferable. Your paragraphs should have 1-3 sentences. Large blocks of text are hard to read, especially on mobile.
 
Bullet points are also helpful in drawing your audience's attention to the key ideas that your copy covers. 
 
 
[bookmark: _f43brfxuir7d]Optimize For Mobile

Optimizing your blog posts for mobile is as important as other necessary measures that you take to maximize your website conversion rates.
  
Copywriting offers a great deal of knowledge on how to write blog posts that convert. Using your copywriting skills as a yardstick, you can tweak your blog posts to attract, engage, retain, and convert an audience.


Thanks for watching. Please like this video and subscribe to the channel


=========================================================

Humour in Copywriting
Copywriting is challenging, and knowing how to create great copy is no mean fit. While most people can put a blog post together, only great copy will appeal to your audience's subconscious and persuade them into taking action.
 
Humour is a fantastic way of connecting with your audience and, when used in copywriting, will leave customers with a positive feeling about your brand, increasing their trust in it.
[bookmark: _iy34tqraixl5]Tips for Using Humor in Your Copywriting

 
[bookmark: _3y5ct8dq5ss0]Use Conversational Tone of Voice
 
Using humour in your copy lets you show customers that you're not stiff, formal or too serious about your products and services. By using phrases such as "So what's the deal with..." you'll keep people interested and looking for answers.
 
[bookmark: _ktmi78e3kmo6]Keep the Copy Brief
With humour, you need to avoid adding information overload. When writing in a humorous tone, keep your copy brief and straightforward so customers don't get bored or distracted by too much detail.
 
 
[bookmark: _ri003deaxzmg]Don't Try Too Hard
When you're writing for humour, it's best not to try too hard, as this can irritate customers and make your copy less effective.
 
Humour should come naturally; you don't want to end up unintentionally irritating or upsetting people with your message by forcing it.
 
 
[bookmark: _ixdc9x2al6zz]Understand Your Audience
The whole point in writing humour-infused copy is engaging with your audience.
 
For you to achieve this, you need to know your audience. In this context, humouring your audience will require that you understand what they love to hear, the best environment (medium) for engaging them, and the purpose of your humour. Get to understand the kind of language they respond to.

 
[bookmark: _8dqx2gl1wdme]Benefits of Using Humor in Copywriting

 
[bookmark: _dqjl38i0s9x5]Makes Copywriting more interesting:
Humour makes the writing more appealing and will help it stand out from what your competitors are doing. When customers have fun reading your copy, positive emotions are created, and they will be more likely to stick with your brand.
 
[bookmark: _xz2hqyfc9ffc]Create a memorable message:
Humour, when appropriately used in copy, can help you in humanizing your brand. Not only do you get people's attention, but you also leave lasting impressions on them.
 
[bookmark: _im0b4gmax4as]Deflecting Attention
Subtle marketing is important as it helps shift the focus from your product or service to something more attention-grabbing.
 
[bookmark: _tbf83dkmcm9c]Attracting attention
Humour is also an effective tool in attracting attention. Funny content has the potential to go viral fast and make people enjoy interacting and engaging with your brand. 
 
In summary, humour in copywriting is a great way of keeping your customers engaged with your brand.
 
It helps customers to connect with the business they're buying from and will increase their trust.
 
However, it's important to remember that humour is subjective. Not everyone will find your copy amusing.


Thanks for watching. Please like this video and subscribe to the channel
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