How to use the TikTok platform to market your business successfully

TikTok is the hottest social media platform at the moment.
It has more than 680 million users worldwide, which means you can market your business to a huge audience. It may seem like a video app just for teens, but nearly 38% of its users are above 30 years old in the US. Of course, not all businesses can sell on TikTok, but if you have a creative and fun way to sell your business, you can fit naturally in the TikTok culture.  
In the video today, we will look at how to use TikTok to market your business successfully.
Let’s dive in.
Study the app
Before you take your business to TikTok, you need to study the platform. This way, you can know what content type works on the platform and how you can reach your target audience. Look at the trending page, find videos that relate to your business, and learn how to make such videos. 
Create exciting content
One of the biggest benefits of marketing on TikTok is that you don’t need to have high-end filming equipment, just pull out your phone and start filming. In order to succeed on TikTok, you need to create content that results in the algorithm putting your videos in front of more people. 
One way to do this is by creating videos on topics of interest or solving problems your audience may have. If you don’t know the problems they may have, look at your competitors on TikTok or ask your existing audience on other platforms, and they may be excited to share their issues and how your business can solve them.
Start a hashtag challenge
When you launch a hashtag challenge, you encourage TikTok users to create or recreate videos using your business hashtags. 
Use hashtags for SEO
If you want your content to be visible to a certain group of people, you need to use TikTok SEO. TikTok suggests a range of relevant hashtags when you type in a broad keyword. There’s no limit on the number of hashtags you can use, but TikTok video captions are limited to 100 characters.
Partner with other Content Creators
You can use content creators who have a huge following on TikTok to market your business. For instance, if you’re in the t-shirt printing niche, you should find people who are into fashion that have more followers. When you find these individuals, send them a short friendly message letting them know that you want to partner with them. 
TikTok Ads
This is another great way to market your business on TikTok, as you don’t have to spend a lot of time building your audience on the platform. When you set up a campaign, you’ll be able to reach a wider audience in 24 hours. TikTok ads are cost-effective because they reach a wide audience even with a little budget, so you can easily scale your ad without spending so much money.
TikTok isn’t like other platforms, it may take a while for you to understand how it works, but once you do, you will make endless sales from the platform. Even if your business doesn’t have a younger target audience, you can capture your audience's attention once you're creative on TikTok.

That wraps things up for the video today

Please leave any comments below

And don’t forget to  like this video, subscribe to the channel and I’ll see you next time
========================================================================
A Beginners Guide to Tiktok
Not too long ago, most people were not interested in having a TikTok app on their smartphones. But right now, not having a TikTok account could mean the same as not keeping up with the trends. It’s not just a platform for teens; TikTok also has a large audience between the ages of 13 and 60.  

Many businesses and experts are migrating to this platform because it is still easier to grow a following on the platform than on any other platform.

In the video today, we will look at how to use TikTok for beginners.
Let’s dive in.
Download TikTok and sign up 
TikTok has been downloaded more than 2.6 billion times. It has become one of the fastest-growing social media platforms, and you can be part of the active users on this platform by downloading the app on Google Play or App Store. Sign up using a standard username and password or with a Gmail, Facebook, or Twitter account. 
Customize your profile 
Once you have signed up, tap on the icon at your lower right that looks like a person and edit your profile. You should add a bio, username, profile photo, or video and add your other social media profiles. 
Engage and follow others
Now that your profile is set, you should engage and follow other creators. Go to the video feed tab, like, comment, or share the videos you enjoy watching. 
Do not engage at random because your feed will be personalized based on the videos you engage with. 
Post on TikTok
After watching so many videos, you should have some inspiration on how to create your first video. TikTok isn’t just a platform for dance videos; if you’re creative, you can reach thousands or even millions of viewers. When creating your videos, use trending elements to increase your chance of performing well and going viral. 
Recording and editing your videos
The maximum length you can record a TikTok video is 60 seconds which means you have 60 seconds to ‘WOW’ your viewers. There are unique features and tools you can use to achieve this effect. You can accelerate or decelerate the speed of your video; you can flip between the front and back camera, beautify your video by adapting the light, optimize the tone of your skin, and lots more.
Post continuously
The more you post on any social media platform, the more you reach a wider audience. This also applies to TikTok, especially since you’re just starting out. Posting consistently is a sure way of getting more people to watch your videos. 
[bookmark: _6zizimfiz138]Adapt
When your profile is set up, and you are posting consistently, you have to adapt to the changing trends on the platform. TikTok is a fast-growing platform that changes and adapts to new trends quickly, so you have to keep up with these trends. When you adapt to the trends quickly, your chances of growing and going viral increase. 

That wraps things up for the video today

Please leave any comments below

And don’t forget to  like this video, subscribe to the channel and I’ll see you next time.
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Is TikTok ideal for my brand?
[bookmark: _gjdgxs]With TikTok now being the fastest-growing social platform, several brands are under immense pressure to move or extend their marketing efforts to the platform. TikTok is known to have a higher percentage of the younger demographic.  
In the video today, we will look at how to find out if TikTok is ideal for your brand.
Your Audience 
[bookmark: _30j0zll]According to statista.com,  25% of TikTok users are between the age of 10 – 19, 22.4% belong to 20 – 29 age group, 21-7% belong to 30 – 39 age group, 20.3% belong to 40 -49%, and 50+ age group are the remaining 11%. Using these stats, you can tell if your target audience is on TikTok and make your decision based on this.
Your competitors 
Are your competitors on the platform? If they are and they see traction, then the platform may be good for your brand, but if they aren’t, then it may not be a good choice for you too. 
Quality TikTok Content 
Finding your audience on the platform is one thing; it is also important to produce TikTok content that engages them and keeps them coming back for more. You have to evaluate if your brand can produce top-tier thought-out 25 seconds videos. TikTok thrives on genuine, fun memes, humor, unfiltered videos, and viral trends. Any video content or ad that looks too professional or perfectly manicured hardly does well on TikTok. 

Before you hop onto the platform, decide to create quality TikTok content that resonates with your audience on TikTok. 

Sure Signs You Should Be On TikTok
· You have a younger target audience (ages 16-30).
· You’re looking to build a younger audience for your brand.
· You can easily showcase your product or services in a video.  
· You can make light-hearted content.
· You love trying new things.
· You don’t mind keeping up with new trends.
[bookmark: _xhb60vbp1dp8]Why Your Brand Should be On TikTok
TikTok requires only fun videos and not serious marketing videos. It is an unsaturated platform, especially for brands and businesses, so if you love to explore, then you should be on TikTok. All you may likely need is a mobile camera and your content. This means your audience can have the opportunity to see your brand culture without the cover-ups. 

There are several brands already on TikTok; take a look at what they do for inspiration. This will help you know if your content appeals to your audience’s desire and interest on TikTok. You’ll never find the Washington Post giving a boring news report on TikTok; they have found ways to keep their audience engaged on the latest news in a fun way. 
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How To Engage with Your Audience on TikTok
[bookmark: _gjdgxs]Engagement on TikTok has dramatically increased over the past few months. A video posted on the platform may likely reach a wider audience fast because TikTok helps content creators boost their videos organically. The increase in engagement rate doesn't come as a surprise. It is reported that a TikTok user will open the app up to 8 times/day  and spends an average of 89 minutes every day on the platform.
[bookmark: _h3a2ql7j6q9j]In this video, we will look at how to engage with your audience on Tik tok
Live streams 
Going live on TikTok is a great way to get to know your audience and build deeper relationships. Before you go on a live stream, announce the day and time on your feed post, and encourage people to head on to your profile to watch the stream. When you get people on your live stream, engage with them, share knowledge and answer questions.  
Pause-able videos 
Getting your audience to pause your videos is another way to get more engagement. Videos that replay and have on-video engagement tend to go viral on TikTok, so you should create a video that people need to pause to read the text. You can also create a video that asks your audience to click on a certain object at the right time. 
Behind the scenes 
Showing your audience behind the scenes outtakes is a great way to engage and build a deeper relationship with your audience. Take short snippets of your activities, your everyday life, or how you film your videos. 
Reply to comments 
You can reply to comments on TikTok using a video rather than typing in words or sending emojis. This is a great way to share more relevant content and engage with your audience. Use this feature to create a new video and place the comment anywhere on the screen for your audience to understand the reason for the video.  
Use the Question-and-Answer feature 
This feature is found under your bio on your profile. It lets you engage with your viewers; they submit their questions, and you reply to them with a video. 
[bookmark: _bulb3i1pdh4n]Stitch and Duet 
These are two unique features that boost engagement on TikTok. You can duet someone else's video or stitch it to yours. With the stitch feature, you can build your engagement by trimming other users' videos to your desired length and adding yours. Also, encourage your audience to stitch your video with theirs.
The duet feature allows you to build on someone else's video by adding your video next to theirs. This feature is great for review videos, skits, reaction videos, and imitation videos. You can encourage your audience to do duets with your videos, and the more popular the video becomes, the more the video gets seen by a wider community. 
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How To Grow Your Tik Tok Account
With over a billion users, TikTok is currently one of the trendy social media platforms to grow and expand your personal or business brand. Once you’ve set up your TikTok account and figured out how it works, the next step is to grow your account. 
And that is exactly what we will be covering in the video today.
So let’s dive in.
Post regularly
Growing your TikTok account is a numbers game, just like every other social media platform; the more your post, the higher the chances of growing your account. If you’re serious about growing on TikTok, you should post regularly, don’t just post one video and go offline for days. Post at least 3 times a week or 1 video a day and ensure that you post well-thought-out content, not random videos.  
Speak the platform’s language
It’s important that you create content that appeals to your audience on TikTok instead of recycling content you use on other platforms. Creative, spontaneous, unedited, entertaining, and unfiltered content works on TikTok. 
Provide value
The content you put out should be beneficial to your viewers. On TikTok, you either entertain your audience, educate them, provide information, or deliver some other kind of value. 
Use trends
Just like Twitter, LinkedIn, and Instagram, TikTok uses hashtags to show the trendy topics.  You can utilize the power of trends to create videos that are unique to your brand and appealing to your audience. 
Use popular songs
Another unique way to grow your account on TikTok is by using popular songs. These songs play a pivotal role by making users search for videos with trendy songs. 
Participate in challenges
You should participate in challenges on TikTok because that’s where most of the users will be watching the challenge videos. When you find a viral challenge, create a video and add a twist to make it unique to you. 
Use calls-to-action
Add a call to action in your video to remind your viewers of what they should be doing. When people interact with your video and take action, your video may likely reach more people. TikTok’s algorithm shows your video to more people when users interact and engage with your videos. So, add a call-to-action at the end of your video and in the caption to get your video out there.
Network with bigger accounts
Interact with the bigger accounts in your niche and chat with them directly. This way, you can connect with them and build a relationship with them. 
[bookmark: _skgrzgxas9y6]Share your content on other platforms
You can connect your other social media platforms on your bio and share your TikTok videos there. This increases your audience base, and therefore, your chances of going viral.
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How TikTok Works and How the Users Interact With Each Other
Going viral on TikTok is no magic. You need to know how TikTok works and how its algorithm can help you improve your odds of success. In this video, we'll be exploring how TikTok works and how users interact with each other. Let's get to it.
[bookmark: _wuohn2mxdcr4]How TikTok Works
Until recently, we did not know how TikTok ranked its content. Influencers who succeeded on the platform and got featured on the For You page had no working strategy. They guess worked themselves to fame on the platform. Tiktok recently described how their platform works and the ranking factors they follow. Each of these factors is explained below:
[bookmark: _jq2mystfq0mu]User interaction
Users are served the type of posts they engage with. So, if you consistently engage on a particular account, you're more likely to see similar content from other accounts like that. Another ranking indicator in this factor is the video completion rate. If users watch your videos to the end, it's more likely to be suggested to other people. 
[bookmark: _6sv7wbxry9ou]Video information
When users explore a particular content or hashtag, they are more likely to keep seeing more content with the same sound or hashtag. 
[bookmark: _t09mh98b900d]Device or account setting
A user's language preference, location, and device type also play a role in the type of content TikTok serves them. However, it doesn't determine the ranking of a video as much as other factors. TikTok is a global market, so it's not going to restrict your video to just users in your vicinity.

[bookmark: _sb2rjq6c17il]How Users Interact With Each Other
Users can interact with each other on TikTok by commenting or chatting over a video or by setting up separate chat channels between themselves. Until recently, all users could send direct messages, but as of April 2020, you have to be more than 16 years old to use private messaging on TikTok. 
[bookmark: _ip706vroeqrf]Direct messaging
You have to be following a user or be friends before you can send them a message on TikTok. This depends on the recipient's privacy setting, which can be friends only or public for messages. You also need to set up a valid phone number to be able to send messages. This is to avoid spam.
[bookmark: _wdsp6gtaoess]Comment on videos
If you're restricted from sending direct messages due to age or phone number, you can still comment on the user's videos. You can also respond to the comments made on other users on your favorite influencers' videos. This is another way to interact with your friends or a user.

As much as you can comment on a video and send private messages, you can also be blocked from doing any of the above. TikTok doesn't support harassment and spamming, so they have a feature that allows users to restrict who can send them messages.
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TikTok Analytics
TikTok analytics helps you understand which content and strategies are working and which aren’t. With this information, you can focus on creating what your audiences want. If your business is new to TikTok, understanding the platform’s analytics can help remove the guesswork from your strategy. 
An important thing to note is that to see your account metrics, you need to have a TikTok Pro account. 
In the video today, we’ll uncover how to view, track, and implement your TikTok analytics. Let’s get started. 
Switching to a TikTok Pro account 
TikTok pro accounts offer all the analytics you need, from measuring audiences, monitoring views and engagement, to performance insights. You can easily switch from a regular TikTok account to a Pro account. Here’s how to switch to a Pro account. 
· Click on the three dots in the upper right-hand corner of your profile page,
· Go to “Manage My Account” in your privacy and safety settings,
· Scroll down and select the option to “Switch to Pro Account,” 
· Choose your category: Creator or Business, 
· Verify your account using an email or the “Use phone” option. 
Once you’ve upgraded your account, TikTok starts recording your content insights and after seven days, you’ll start seeing the insights on your Pro dashboard.  
How To Access Your Analytics 
· Head over to your profile,
· Click on the three dots,
· Choose “Creator tools,”
· Select “Analytics.”
How To Check Your Analytics 
TikTok analytics are divided into three categories: account overview, content insights, and followers’ insights. 
[bookmark: _b2m6q4w8yl5m]Account overview
This analytic category shows your profile views, video views and your follower count. You can view and track the data on your account for the past seven or 28 days. 
[bookmark: _3ttld85m3k9t]Content insights
You can track your video performance in this section. Under the content insights, there’s ‘Video Views’ section and ‘Trending Videos’ section. In the “Video Views” section, you can only see insights for newly posted content over the last seven days. While in the “Trending Videos” section, you can see videos from more than seven days ago. 
[bookmark: _vlt1j4l3ylqi]Followers’ insight
This category shows you how many followers you have lost or gained over the last seven days. You can view and track your followers’ gender and demographics here. 
[bookmark: _7jtcvday3ri5]Interpreting your analytics
Learn from your metrics and create more engaging content that will outperform your competitors. TikTok’s analytics helps you improve the kind of content you make, track where your engagement is coming from, and helps you achieve better results. You don’t have to build your videos around your metrics, you can use them as an insight rather than a strategy.
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[bookmark: _83tdx4tbi2tf]How to Go Viral on TikTok

Although TikTok is significantly popular among the younger millennials and generation z members, other generations are picking up on it.

This social media platform houses a variety of content. You can find almost anything you’re looking for from the vast number of communities. There are goofy dance videos, medical advice from professionals, wellness tips and everything in-between. In this day where content creation is becoming increasingly popular, many people are wondering how to go viral. 

This video will share some tips on going viral on Tik Tok
[bookmark: _6s0e9af52g82]Hook Your Viewers in the First 3 Seconds
This is an important point that many digital creators miss. If the first couple of seconds of your video isn’t engaging, people will click off. In today’s information age, people are competing for consumers’ attention. There’s so much information out there that users are spoilt for choice. With TikTok’s page format, people can quickly swipe to the next video. No matter what your niche and content type is, always remember to have a hook. 
[bookmark: _9qo00mlv83nr]Use Popular Sounds or Music
Trends are a big thing on TikTok. You’ve probably seen multiple videos with the same sound while scrolling through the app. In fact, many songs have blown up as a result of TikTok. Using a popular song gives you an edge to be in more people’s faces. 
[bookmark: _3jpp9aug31kp]Share Tips and Hacks
People love consuming information that provides them with new information. From simple makeup tips to life hacks, there are many ideas you can share. If you have expertise in a field, why not share your knowledge with your audience? 
[bookmark: _m7ubv4kwwo4n]Keep Up with the Trends
As much as it’s great to create your content from scratch, TikTok also thrives on trends. This is not to copy what other people are doing, but utilize trends in your content. 

Create Content that Encourages Comments
You should include a form of call-to-action in your videos to encourage viewers to write comments. You can ask relatable questions or questions that’ll get people to share their views on something. Creating buzz in your comment section will give the algorithm a nudge to boost your content. In turn, this gives you more views and more comments. 
[bookmark: _jhj2mqy1rm1s]Finally, Be Consistent
It’s not enough to go viral with one video and then drop the momentum in which you started. If you want to consistently grow your viewing and following, you need to keep pushing content. 
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[bookmark: _83gmee5pv2u2]Video Marketing Strategies For TikTok
TikTok is no longer just “that” app that houses dance videos. On the app, you can find a plethora of videos on almost any subject area. Apart from digital content creators looking to go viral, several brands are now utilizing the app’s features.

Video marketing is an important marketing strategy for businesses these days. It’s almost like shooting yourself in the foot if you’re not utilizing some form of video strategy. If you’re wondering the strategies that are best for your TikTok video marketing campaign, this video will share some.
[bookmark: _1hub12yra5j9]Create Organic Videos On TikTok
Before dashing into TikTok For Business to create ads, it’s important to also create organic videos. One of the most important points to note when getting started with TikTok is to create organic, engaging content. You want people to open your page and stay glued to it.

As a result, you want to make sure that you’re creating content that’s relevant and engaging. Get familiar with the TikTok platform and play around with the features. As you create more videos, your brand voice will begin to shine through. 
[bookmark: _mctue3nut77v]TikTok Ads
TikTok ads are a great marketing solution for brands and businesses to reach wider audiences. With the TikTok For Business feature, you can create ads in various formats. TikTok allows you to create in-feed ads, branded effects, branded hashtag challenges, top view ads and brand takeovers. This is a paid-for feature so you’ll need to invest some money, depending on your budget. When you do TikTok ads right, you don’t have to spend a long time building an organic audience. In-feed ads are the most accessible as the other formats usually require larger advertising budgets. 
[bookmark: _86sah1h2073r]Use Relevant Hashtags to boost TikTok SEO
Understanding the ins and outs of TikTok SEO can significantly boost your brand awareness and grow your following. One of the easiest and more accessible ways to apply this is by using hashtags. This involves recognizing and including the relevant hashtags in your video’s caption. This increases the chances of more people discovering your video and page. 

[bookmark: _1uidvoaj1xa3]Use Trending Sounds and Follow Trends
Using trending sounds or music on your brand’s videos increases your chances of being seen. TikTok is big on trends. Using popular sounds increases the possibility of TikTok pushing your video to the ‘For You’ page. 

[bookmark: _5f677pnzr2wa]Utilise Influencer Marketing
Including influencers in your TikTok campaign is a fantastic way to gain more reach. The influencer marketing industry keeps growing. 

By utilizing video marketing strategies for TikTok, you’re on your way to growing your brand. Be sure to create content that resonates with your audience regardless of the strategy you implement. 

That wraps things up for the video today

Please leave any comments below

And don’t forget to  like this video, subscribe to the channel and I’ll see you next time.
========================================================================
[bookmark: _9yv7y5xbdn8m]TikTok Ads Explained

With TikTok users spending an average of 52 minutes daily , it’s only normal for marketers to want to leverage the platform. TikTok For Business provides solutions such as the ability to create ads. With the option, businesses can take their video marketing strategies to the next level. If you’re wondering what there is to know about TikTok ads, we’re breaking down the necessary details in this video.

Let’s dive in.

[bookmark: _8x1cc4hpuy4z]Who Should Use TikTok Ads?
TikTok ads aren’t exactly for all businesses. Although various age groups use the platform, the larger part of the users is young people. In the United States, 47.4% of users fall within the ages of 10-29. Those within the 30-39 age bracket account for 21.7% of users. From these statistics, brands that target generations z and y would get the best out of TikTok ads. 


[bookmark: _qx6s1qu6ubof]Types of TikTok Ads            
TikTok offers five types of ads formats for businesses and marketers to choose from. 
[bookmark: _mr4pieu8e5y]In-Feed Ads
In-feed ads allow you to integrate your video ads into the ‘For You’ page on a user’s feed. In-feed ads blend well with regular videos on the ‘For You’ page so you should make your video stand out. As a rule of thumb, it’s important to catch the audience’s attention within the first few seconds. With this ad format, users can comment, like, share, follow and record their own videos with your music. In-feed ads allow you to share up to 60 seconds of videos that play automatically on the user’s feed.
[bookmark: _st112b9jmz8g]Top View Ads
Top View Ads help marketers attain brand exposure through videos that can be up to 60 seconds with sound integration. 
[bookmark: _ahc41z2of3b7]Brand Takeover
The Brand Takeover format is a pop-up that users immediately see when they open the app on their phones. Brand Takeover offers a full screen display of 3 to 5 seconds before switching to the in-feed content. 
[bookmark: _qhb546brkluj]Branded Hashtag Challenge 
Using the Branded Hashtag Challenge format is a great way to gain both sponsored and organic traffic. Similar to regular hashtag challenges, you can create branded hashtags specific to your goals. This offers the audience a fun and exciting way to become aware of and engage with your brand. With this format, users record videos of themselves and share them with the required hashtag. 
[bookmark: _atkhzblpk76l]Branded Effects 
Branded Effects allow you to create tailor-made filters, special effects and shareable stickers. This allows brands to create and share their designs for people to have fun with. 
[bookmark: _9p58ghoca58x]How Much Do TikTok Ads Cost?
With TikTok ads manager, you can choose either the daily or lifetime budgeting options. The costs for ads largely depend on the results a business is looking for. TikTok has a minimum budget of $50 for campaigns and $20 for each ad group. TikTok also has a bid option that allows you to indicate the amount you’re willing to pay for certain actions from the audience. 
[bookmark: _i75kx23kz8gg]Getting Started with TikTok Ads
You need to set up a business account with TikTok to get started. 
· Click the ‘Get Started’ button on the TikTok For Business page and fill in the required details. 
· Click on ‘Campaign’ and then ‘Create’.
· Choose your advertising objective, set up your campaign name and choose your budget. 
· Set up an ad group and complete the required details 
· Finally, create your ad and be creative with it. 
[bookmark: _icus06y1jbmw]In summary,  TikTok Ads are a great way to reach a wide audience. With the user base and engagement rate consistently increasing, TikTok can be useful in your video marketing strategy. 
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